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The purpose of this document is to introduce the ATA Martial Arts Brand guidelines 

for the use of the ATA Martial Arts brand and identity.

The following will give a brief overview of the brand and inform you on logo usage 

for labeling, packaging, advertising and PR, also covering color, size fonts, 

applications, legal compliance and taglines where applicable. 

Furthermore, our authorized staff reserves the right to review all products to 

ensure that it meets our Marketing approval requirements. 

This document is intended as a guide only and you may need to refer to your 

distributor/license agreement for specific conditions.
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